











The Civic 50 Awards

The Civic 50 honors the most community-minded companies in the United States. Honorees are
selected according to their performance on four dimensions of U.S. community engagement that
were developed by a team of experts in 2014 and updated for 2019.
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INVESTMENT

How extensively and strategically the company applies its
resources to community engagement, including employee
time and skills, cash, in-kind giving, and leadership.

INTEGRATION

How a company’s community engagement program
supports business interests and integrates into business
functions, or how it “does well by doing good.”

INSTITUTIONALIZATION
How the company supports community engagement
through its institutional policies, systems and incentives.

IMPACT

How a company measures the social and business impact
of its community engagement program.

Based entirely on responses to numerical and categorical
guestions, each applicant receives up to a possible 1,000
points in each dimension. The 50 applicants with the
highest total score are awarded The Civic 50 honors,
including sector leader recognition and three awards for
excellence in volunteering. Human judging is not part of
the determination. The 2019 honorees refer to companies’
community involvement in the United States during their
2018 reporting year.
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Sector Leaders

Among The Civic 50, the following
10 companies distinguish themselves
further by ranking first in their sector,
and three companies honored for
their overall volunteer investments.

Sector Leaders

TATA
CONSULTANCY
SERVICES

S

VALERO

FedEx.
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Volunteer Award Winners

\ 4
General Mills
Foundation

NTEERING AWARD

an High School in Boston
of PwC's Access Your
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Hogan Lovells | Volunteer Leader Award

As a global law firm, we have a responsibility

to dedicate our skills, talents, and resources
toward the betterment of society. Drawing on our
worldwide network, we are uniquely positioned to
serve as a force for good by confronting injustice
and inspiring a culture of civic engagement and
inclusion.

We ask all of our people to contribute at least 25
hours toward this core value of good citizenship
each year as part of their normal work duties. Our
people provide pro bono legal services, volunteer to
fundraise and work hands-on to enhance capacity
of our NGO partner organizations, and help to

drive internal measures related to environmental
sustainability and diversity and inclusion.

Most importantly, our commitment is genuinely

felt. While our citizenship program is company-
sponsored, it’s truly employee-driven. Our
volunteers are encouraged to organize opportunities
and engage colleagues on issues they care about
that are of significance to our communities.

We strive to live our good citizenship value each
day and integrate this commitment throughout

our organization. It’s vital for our leaders to serve
as model citizens, encouraging departments and
teams to engage in citizenship throughout the
year. Further, when recruiting new talent, we weave
citizenship into every step of the process. From the
first introduction at job fairs or on our recruiting
website, potential hires learn about our citizenship
commitment through reports and case studies,

and our recruitment team is well versed to have
conversations about our citizenship program and
expectations. Once welcomed to the firm, new hires
meet with a member of the citizenship team to ask
guestions and learn about next steps for getting
engaged. This helps to ensure that the people we
attract and retain are aligned with our core good
citizenship value and that they remain committed
to enriching our culture of civic engagement and
inclusion.

Hogan Lovells volunteers assist with a mural
project as part of a broader beautification
day at a domestic violence shelter
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PwC | Strategic Volunteering Award

At PwC, we know what we do matters...but why we
do it matters even more. We take our purpose—

to build trust in society and solve important
problems—very seriously. It is what drives our
decisions as a firm, motivates our actions, and also
what positions us as a leader. Being purpose-led
means looking beyond the impact of our client
work to the broader trends that are impacting our
business, our people and our communities. To us,
being a responsible business leader has always
been about those two key components: leadership
and responsibility. We use the business skills we
have, the things we know, and the tools we possess
to mind the opportunity gap—specifically for the
underserved. We’re committed to finding thoughtful
solutions to some of society’s toughest challenges
and we’re doing so every day as part of the work we
do.

We are at a complex and challenging time where
inaction or even slow reaction is consciously or
subconsciously scored by stakeholders. Action
and inaction both can have meaning and dire
consequences to the loyalty of employees,
customers, clients, government and the general
public. Our advice to our peers is to take the time
to reflect and strategically identify a north star
around which their organization can galvanize to

PwC volunteers with Team Rubicon
work to clear debris from a house
following Hurricane Florence.

both derive business value and create social value,
helping address myriad issues from infrastructure,
to demographic shifts, to climate change and the
dramatic influence of technology. That purpose

is the guide that will allow businesses to address
these different societal issues in a way that is unique
to their offerings, products, people and skill sets.
And that uniqueness is what will make their actions
authentic and resonate with their stakeholders.
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DTE Energy | Utilities

DTE’s success in advancing our aspiration to be

a force for growth in the communities where we

live and serve stems from it being rooted in our
company values, priorities and business objectives.
We operationalized our commitment by establishing
Force for Growth as a corporate priority, led by our
Executive Chairman and an executive committee
who shape strategic direction and ensure tactical
progress. By alighing community needs with
business objectives, this work is structurally
integrated to assure a sustained presence in day-to-
day work, while empowering business units to reach
deliverables measured by annual evaluations on set
goals. To maintain progressive institutionalization
among our workforce, 25 percent of time invested
to onboarding employees is devoted to Force for
Growth. Through this commitment, we’re resetting
the bar on how to be a force for good in our
communities and fulfill our mission to be the best-
operated energy company in North America.

The most important part of instilling a community-
minded focus to your company is building a
culture that empowers your workforce to be active
and engaged in the communities they live and
serve. By investing quality time, effort and having
overwhelming support of company leadership,

Afirst-of-its-kind tree trimming program
established in partnership with the Michigan
Department of Corrections to provide career
opportunities for inmates.

you’ll be amazed by the passion and energy your
workforce exhibits. In return, this commitment

to culture improves the productivity of business
operations and raises employee morale. Our efforts
have been successful, earning seven consecutive
Gallup Great Workplace Awards, and emphasizing
just how much implementing a community-
focused approach can impact ourselves, and more
importantly, those we serve.
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The Emergence of
Strategic Stewardship

Two words describe the community involvement of The Civic 50 companies this year:
strategic stewardship.

Last year’s report documented how The Civic 50 honorees were evolving from

being “supporters” of those who take responsibility for advancing societal causes to
becoming “stewards” of societal causes by accepting responsibility for addressing/
tackling such social issues. This trends continues, as companies play an increasingly
active and accountable role, moving from the fringes to the center of societal causes.

Hold themselves
Limit their involvement accountable only to Stay clear of
to joining existing social contribution goals controversial
sector efforts (number of dollars, societal issues
volunteer hours, etc.)

Leave it to nonprofit and
Supporters of government entities to
societal causes: understand and define
society’s pressing issues

Play an active role in

helping to frame and Hold themselves Strive to influence

Stewards of societal ) Co-design or design " . .
evolve the societal : accountable to positive controversial societal
causes: social programs

issues they affect or are social impact issues
affected by
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Minimizing product-related risk

As retailers of the pharmaceutical products that, unfortunately,
resulted in an opioid abuse epidemic, pharmacies face unique
risks. Smartly, CVS Health is proactively addressing these
reputational, regulatory and operational risks through, for
example, its Pharmacists Teach prevention education program.
As part of this program, pharmacists go from behind the counter
to the front of classrooms to educate teens and parents on

the dangers of misusing prescription drugs. In 2018 alone, CVS
retail pharmacists volunteered nearly 2,500 hours to deliver
presentations to more than 100,000 students in classrooms across
the country educating them and nearly 3,000 parents on the
dangers of misusing prescription drugs.

Pedestrians and bicyclists
cross a street in Seattle, WA,
a Platinum Walk Friendly
Community

Minimizing operational risk

With 180,000 fleet vehicles delivering 15 million packages

per day, FedEx needs to take the risk of pedestrian traffic
accidents seriously. And it does. FedEx sponsors Walk Friendly
Communities, a national recognition program developed to
encourage towns and cities across the United States to establish
or recommit to a high priority for supporting safer walking
environments. The program is supported by the Pedestrian and
Bicycle Information Center and operated by the UNC Highway
Safety Research Center.

Specifically, Walk Friendly Communities celebrates U.S. cities
putting pedestrians first in planning and designing their
transportation networks. These cities invest resources in designing
and building streets that maximize pedestrian safety and deliver
education programs that reinforce the benefits of walking.

A recent analysis confirmed that involved communities were
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