CIVIC LIFE TODAY
The State of Global Civic Engagement
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Points of Light's Civic Circle® represents a person’s power to lead, lend
support and take action for causes they care about, and to lead a civic life.
People can engage through one or several elements of the Civic Circle ®.
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When the cause area is framed as “The Environment,” a
higher percentage of people report a concern compared IN THE NEXT 30 DAYS, PEOPLE ARE MOST LIKELY TO:

to those concerned about “Climate Change.” This is likely
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due to the politization of climate change in recent years.
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Additionally, this cause area shows that the most public
representatives of a cause area (think Greta Thunberg)

are not necessarily indicative of how people prioritize
issue areas. For both “The Environment” and “Climate
Change,” Baby Boomers surpassed every other
generation in self-reporting concern.



https://www.pointsoflight.org/civiclife/

